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May 27, 1997
UM MARKETS MONTANA SPRING WATER W ITH GRIZZLY LOGO 
MISSOULA—
The University of Montana Dining Services has teamed up with several Montana companies 
in an entrepreneurial effort to raise money for UM students. “University of Montana Refreshing 
Spring W ater,” bottled by Montana Silver Springs Inc. in Phillipsburg and distributed by Sheehan 
Majestic, is now available statewide.
As the popularity of drinking naturally chlorine-free bottled water steadily increases, UM 
hopes to sell the water to promote good health and to generate more funds to benefit students.
The product is licensed by the Collegiate Licensing Co., and royalties from its sale will go directly 
to the University.
Neil Wiegart at University Printing and Graphics designed the label, which bears the 
school’s maroon, silver and gold colors, as well as the Grizzly logo against a black background.
Every company involved in the production of the bottled water, from the label designer to 
the bottler distributer is a Montana-based company. A series of blind taste tests were conducted 
by Dining Services to determine the best-tasting spring water, and Silver Springs emerged as the 
favorite.
UM Dining Services director Mark LoParco said companies in Washington, Idaho and 
Wyoming have shown an interest in marketing the product.
“University of Montana Refreshing Spring Water”sells for approximately 89 cents for the 
16-ounce and S I.39 for the 33-ounce bottle.
m
Contact: Kim Lipker, University Dining Services, 243-6433.
BC\KL
Missoulian, Kaimin, Dailies 
Water, rl
